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S
FEATURE IMPACT

hoppers are paying closer attention to the products 
they bring into their homes. They want to know 
what ingredients are used, how items are pack-
aged and whether the production process includes 

thoughtful choices. Beauty brands are taking note, and 
sustainability is increasingly shaping decisions across 
sourcing, packaging, production, shipping, storage and 
replenishment.
 
Responsible product lines rarely come from sweeping 
change. They are built through smaller, connected choi-
ces made throughout development. Packaging, ingre-

dient sourcing and production planning influence how a 
product performs, how much waste it creates and how 
sustainably products can be produced.
 
Consider this beauty sustainability information from 
Laura Badcock, Chief Operating Officer of NourishUs 
Naturals.
 
Why packaging matters beyond appearance
“Packaging is often the first thing shoppers notice,” 
Badcock said. “It can shape how someone feels about a 
product before they ever try what’s inside.”

BEHIND THE PRODUCT: What Sustainability 
Looks Like in Beauty Development


